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Response To Applicant's Arguments 

The Applicant's arguments with respect to the claimed invention have been fully 
considered, but are moot in view of new grounds of rejection. 

Detailed Action 

Specification 

Status of the claims 

Claims 21-26 are currently pending in the Application. 

Claim Rejections - 35 USC § 112 

The following is a quotation of the second paragraph of 35 U.S.C. 1 12: 

The specification shall conclude with one or more claims particularly pointing out and 
distinctly claiming the subject matter which the applicant regards as his invention. 

Claim 21 (including its dependent claims) is rejected under 35 USC 1 12, second 
paragraph for being unclear. Here, the metes and bounds of the claim are not clearly defined. In 
other words, the subject matter for which the Applicant is seeking patent protection is not readily 
understood or defined. For examination purpose and in general, the claim is interpreted as — 
comparing a user's profile to an advertiser's target profile to determine if the user is qualified to 
receive a targeted advertisement or - -assigning weight or value to the user's profile and 
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comparing the user's profile to the advertiser's specifications or criteria to thereby determine 
targeted content that should be displayed to the user--. 

Claim Rejections - 35 USC § 102 
The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that form the 
basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a foreign 
country or in public use or on sale in this country, more than one year prior to the date of 
application for patent in the United States. 

Claims 21-26 are rejected under 35 USC 102(b) as anticipated by Dedrick, USP 
5,724,521A. 

As per claims 21-26, Dedrick discloses a method and system for providing targeted 
electronic advertisements to end users in a consumer best-fit pricing manner, which includes an 
index database, a user profile database, and a consumer scale matching process. The index 
database provides storage space for the titles of electronic advertisements. The user profile 
database provides storage for a set of characteristics corresponding to individual end-users of the 
apparatus. The consumer scale matching process, coupled to a content database and the 
user profile database, compares the characteristics of the individual end users with a 
consumer scale associated with the electronic advertisement (weighting the user's profile 
characteristics or assigning an index value to the user's profile with respect to the 
advertiser's specifications or criteria and charging the advertiser a fee for displaying an 
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advertising message to the user based on how the user's profile matches the advertiser's 
criteria (or based on the number of the user's profile characteristics that match the 
advertiser's criteria)). The system then charges a fee to the advertiser, based on the comparison 
by the matching process. In one embodiment, a consumer scale is generated for each of 
multiple electronic advertisements. These advertisements are then transferred to multiple 
yellow page servers 22 and the titles associated with the advertisements are subsequently 
transferred to multiple metering servers 14 of fig. 1. At the metering servers, a determination 
is made as to where the characteristics of the end users served by each of the metering 
servers fall on the consumer scale (assigning metrics to the user's profile characteristics or 
data elements and applying an index value or a weight accordingly with respect to the 
advertiser's criteria). The higher the profile characteristics (or the applied or calculated index 
value or weight related to the user's profile data elements) of the end users served by a particular 
metering server fall, the higher the fee charged to the advertiser to present one of his advertising 
messages to the registered user. 

See abstract; fig. 7; col. 1: 63 to col. 2: 19; col. 3: 29-56. 

In general, Dedrick teaches a system for providing electronic advertisements to 
consumers or users in a consumer best-fit profile wherein an advertiser pays the owner of an 
advertising medium based on how well the consumer's profile matches the advertiser's defined 
profile as determined by a Metering server 14 of fig. 1. The higher the profile or characteristics 
of the consumer served by a particular Metering 14 of fig. 1 falls, the higher the fee charged to 
the advertiser (See abstract). Moreover, Each client system 12 is provided with an interface, such 
as a graphic user interface (GUI), that allows the end user to participate in the system 10. The 
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GUI contains fields that receive or correspond to inputs entered by the end user. The fields may 
include the user's name and possibly a password (registration). The GUI may also have hidden 
fields relating to "consumer variables. 11 Consumer variables refer to demographic, 
psychographic and other profile information. Demographic information refers to the vital 
statistics of individuals, such as age, sex, income and marital status. Psychographic 
information refers to the lifestyle and behavioral characteristics of individuals, such as 
likes and dislikes , color preferences and personality traits (psychographic likeness) that 
show consumer behavioral characteristics . Thus, the consumer variables refer to 
information such as marital status, color preferences, favorite sizes and shapes, preferred 
learning modes, employer, job title, mailing address, phone number, personal and business areas 
of interest, the willingness to participate in a survey, along with various lifestyle information. 
This information will be referred to as user profile data (profile characteristics). The end user 
initially enters the requested data (during a registration process) and the non-identifying 
information is transferred to the metering server 14. That is, the information associated with the 
end user is compiled and transferred to the metering server 14 without any indication of the 
identity of the user (for example, the name and phone number are not included in the 
computation). The GUI also allows the user to receive inquiries, request information and 
consume information by viewing, storing, printing, etc. (col. 3: 29 to col. 4: 2). Further, a 
statistical compilation process or tool 26, stored in the consumer's client system 12 permanent 
memory or hard disk drive, compiles statistical data regarding the consumer's interaction with a 
piece of information or advertisement from a given advertiser and subsequently forwards these 
data to Metering server 14 for further processing when the consumer establishes a 
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communication with system 10. In other words, the statistical data include how much time the 
end-user spent consuming a unit of information or advertisement or electronic content and how 
much of the advertisement or electronic content was actually consumed or viewed by the end- 
user. For instance, a particular advertisement may include ten different screens, which are 
displayed to the consumer via client system 12. If the consumer spends 15 seconds viewing the 
first screen and 15 seconds viewing the second screen and then terminates the display, the 
statistic compilation process 26 transfers information to the Metering server 14 indicating that 
the specific consumer, having a specific profile, had spent 30 seconds reading the first and 
second screens (two screens out of ten or 20% usage or consumption-Col. 9: 28-48). Finally, at 
Metering server 14, the compiled information or statistical data is used not only to measure the 
effectiveness of the system, but also to bill or debit the advertiser's account and credit the 
consumer's account for spending 30 seconds viewing the two screens out of ten associated with 
the particular advertisement. 

Finally, in one embodiment, the advertiser 18 selects how well the user profile 
characteristics of end users served by a metering server 14 must match the consumer scale in 
order for the advertiser 18 to pay the highest fee. Note that this highest fee may be a maximum 
established for the entire system 10 or may be a different maximum for each metering server 14 
as established by each metering server 14. For example, the advertiser 18 may select five 
different consumer variables to associate with a particular advertisement. Then, as part of the 
consumer threshold scale, the advertiser 18 may select that it will pay the highest fee when at 
least 60% of the variables are satisfied by at least 75% of the end users coupled to the metering 
server 14. Thus, in this example, three of the five consumer variables must be associated with 
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75% of the end users coupled to the metering server 14 in order for the advertiser 18 to pay the 
highest fee. Alternatively, a minimum number, such as ten end users, may be utilized rather than 
a percentage for determining how many end users of the metering server 14 must satisfy the 60% 
of consumer variables requirement in order for the advertiser 18 to pay the highest fee. The 
advertiser 18 also sets the lowest price it is willing to pay (such as zero dollars) to allow end 
users with a very poor match (such as 0% of the variables are satisfied) to the consumer scale 
(col. 5: 30-53 and claim 12 of the present reference). 

Conclusion 

The prior art made of record and not relied upon is considered pertinent to applicant's 
disclosure. 

US Patent 6,216,129 to Eldering discloses an advertisement selection system in which 
vectors describing an actual or hypothetical market for a product or desired viewing audience can 
be determined. An ad characterization vector is transmitted along with a consumer ED. The 
consumer ID is used to retrieve a consumer characterization vector which is correlated with the 
ad characterization vector to determine the suitability of the advertisement to the consumer. The 
consumer characterization vector describes statistical information regarding the demographics 
and product purchase preferences of a consumer, and is developed from previous purchases or 
viewing habits. A price for displaying the advertisement can be determined based on the results 
of the correlation of the ad characterization vector with the consumer characterization vector. 
The system can be used to both increase the effectiveness and cost efficiency of advertisements, 
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as well as for determining the price for transmitting or viewing an advertisement, based on the 
correlation of the ad with the consumer profile. 

WO 97/416783 to Gerace discloses a computer network method and apparatus for 
providing targeting of appropriate audience based on psychographic or behavioral profiles of end 
users. The psychographic profile is formed by recording computer activity and viewing habits of 
the end user. Content of categories of interest and display format in each category are revealed 
by the psychographic profile, based on user viewing of agate information. Using the profile (with 
or without additional user demographics), advertisements are displayed to appropriately selected 
users. Based on regression analysis of recorded responses of a first set of users viewing the 
advertisements, the target user profile is refined. Viewing by and regression analysis of recorded 
responses of subsequent sets of users continually auto-targets and customizes ads for the optimal 
end user audience. 

Any inquiry concerning this communication from the Examiner should be directed to 
Jean D. Janvier, whose telephone number is (571) 272-6719. The aforementioned can normally 
be reached Monday-Thursday from 10:00AM to 6:00 PM EST. If attempts to reach the Examiner 
by telephone are unsuccessful, the Examiner's Supervisor, Mr. Eric W. Stamber, can be reached 
at (571) 272- 6724. 
Non-Official- 571-273-6719. 
Official Draft : 571-273-8300 
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